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Factors Affecting the Behavior of Online Social Networks
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Abstract

This article analyzes the research on factors affecting the behavior of online social networking in
the current number of 12 articles by analyzing the frequency of various factors. The article discusses the
factors that affect the behavior of the current online social networks such as social and norms of social
network users online, personal characteristics, motivation and the ability of individual, attitudes about trust,
system security and privacy, entertainment value, to benefit from the use of social networking online. It also

presents the effects of using online social networks such as the attitude, the private and safety data.
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