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Information Dissemination Behavior in Online Social Networks of Teenagers
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Abstract

Social media is a collection of vast amount of data generated by
human communication. As the number of users increase, the amount
of information circulated is also increased exponentially. Main channels
of data transmission are posing, forwarding, or presenting new ideas.
This kind of data not only shows the relationships of people in the
networks but also indicates their potentiality that data can be transmit-
ted fast and thoroughly through this media. This study aims to present
the analytical results of using online media to disseminate educational
information to the target audiences which can be both people seeking
further education, and any interested persons. Behavioral data and online
sharing behavior was collected by questionnaire. The results demonstrated
that social network users could be classified according to behavior in
sharing or publishing as follows : 1) self-promotion flock 2) entertainment
fan 3) material gang, and 4) institution squad. The group which provided
highest beneficial data to the dissemination process of the institute was
the institution squad. However, if the dissemination pattern of the institute
could be enhanced to fit with the needs of other groups, broader coverage
of dissemination could become possible.
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