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Abstract

The objectives of this research were to analyze the context of the
community of Bang Phli Ancient Market in terms of its behavior, tourists’
satisfaction and the opinion on sustainable marketing development.
The mixed research methodology including observation, interview, survey
using questionnaire as research tool, and group discussion consist of sellers,
tourists, community board, community, government officers, head of cultural
center were used by the researcher to come up with the sustainable
marketing development approach. The results of the study revealed
that Bang Phli Ancient Riverside Market was an ancient market of more
than one hundred and fifty years. In the past, the market had been
flourished. Later, it became sluggish due to the decrease of the river
journey. The Thepharak Road was constructed to replace the river journey
and the establishment of the department stores near the area. However,
Bang Phli Ancient Market was restored with the participation and cooperation
of Bang Phli Cultural Council, Bang Phli Sub-District, Bang Phli Sub-District
Municipality and the Community. The Community of Bang Phli Ancient
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Market was attached to the river. Their famous tradition was “Rup-Bua”
which has been performed long time ago. In the past, the majority of
the people in the community were agriculturists. However, at present
they have gradually been changed to work in the industry. When focusing
on behavior and preferences of tourists, it was found that on weekends,
the place was dense with tourists who dropped by to appreciate the
community lifestyle. Most tourists’ spending was mainly for purchasing
food and beverages. Tourist’s preference for the market was moderate.
In terms of the sustainable marketing development approach of product,
it is suggested that the products need to be more diversified, have their
own identity, and their traditional characteristics should be maintained.
Besides, the shopkeepers should create the exotic foodstuffs made of
the local raw materials, make use of the biodegradable containers and
packaging and present easily seen price-tags. In terms of place, it should
be neat and clean, well-organized and preserve the “Thai identity”,
increase the parking lot area, widen the walk path in the Market, and
improve the work of public relations. In terms of promotion, they should
organize the activities to promote cultural preservation, increase the sales
promotion, and install the wire broadcasting in the Market. In terms of
place, they should improve the landscape, and increase the lounge chairs
and seats for relaxation in order to propose a sustainable marketing
development of Bang Phli Ancient Market.

Keywords : Marketing Development; Bang Phli Ancient Market; Sustainability
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